


SERIES OVERVIEW

The Climate and Us

We are living in a time of environmental emergency.

Climate change is accelerating, causing enormous damage to human health. Yet
healthcare is caught in a paradoxical relationship with climate change. The health
sector is responsible for approximately 5% of global emissions — contributing to our
changing climate, while on the frontline of dealing with climate-sensitive health
burdens.

This series explores both the challenges and the solutions around securing
planetary health. These are the stories of communities around the world rising to
protect their homes and their health from the widespread impacts of the climate
crisis.

On behalf of the team at BBC StoryWorks, we’d like to thank you for being our
partner on this series.

We're delighted to share this first report on the final performance of The Climate
and Us. It’s fantastic that we've had more than 2.6 million page views to our site,
with audiences spending time exploring the interconnectedness of climate change
and human health.
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SERIES OVERVIEW

Global activations

May 2023 - 76" World Health Assembly — Geneva, Switzerland - Series
introduction by BBC StoryWorks’ Vice President, Gemma Jennings

e September 2023 — Africa Climate Week — Nairobi, Kenya — Series stills
shared by Global Climate and Health Alliance
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m"“‘“‘"“ z *  September 2023 - New York Climate Week — New York, United States —
i Series premiere at BEC Studios and panel discussion
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*  December 2023 — COP28 UAE — Dubai, United Arab Emirates — Various
activations across COP28 programming, such as:

e Series trailer screening as part of the Climate Action Summit

*  Film screenings as part of a solutions-focused showcase

e  Looped screenings of social media films in UK Pavilion

¢ Screening & Discussion - “The Climate and Us: Understanding the
climate and health equation’

e Screening & fireside chat at the Entertainment & Culture Pavilion

*  Panel discussion: “The power of health to ‘make climate personal” -
Goals House

*  Assorted screenings and discussions — Climate Action, Isle of Hope

e June 2024 - Forecasting Healthy Futures Global Summit - Baku,
Azerbajan & Virtual — Reflections on climate storytelling by Executive
producer, Alexandra Cockburn




WEBSITE

Record breaking

performance on
BBC.com

The series website launched on 31 October 2023 with 34

BB @ StoryWorks

powerful human stories from around the world. We have seen
more than 2.6 million site visits, and audiences from across the

world engaging with the series.

Top visiting countries to the site are Bangladesh,
United States, Nigeria, Nepal and India.

Pertormance recorded until 25 July 2024.
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WEBSITE

BBC audiences
exploring the
SCrics

33.9m

IMPRESSIONS ACROSS
BBC.COM AUDIENCES

26.1k

CLICK THROUGHS TO THE
WEBSITE

0.147%
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The world is changing -
and sois our health

The Climate and Us series

How can we protect our
health and the planet’s?

Find out in The Climate and Us series

STREAM NOW




WEBSITE

BBC audiences
exploring the
SCrics

The 6 month campaign performed well with a CTR of 0.14%
(results recorded 25 July 2024.) Industry benchmark is 0.1%.

The highest number of clicks have been recorded in the following

countries: United States, South Africa, and India.

The highest click through rates have been recorded in: Anguilla,

Kosovo, and Lesotho.

The best performing artwork so far are the two designs displayed
on the right.

The Climate and Us:

Series streaming now

Explore the frontline of climate change
and how it’s shaping our health

The Climate and Us series
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BBC StoryWorks
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#Advertisement feature presented by Global Climate and Health Alliance.

What is "eco-anxiety' and how does it affect young people?
With a range of lived experiences, attitudes and a X
Gen Z are responding to the climate crisis across the world.

Read the full article here: https:/finkd.infeEhevZW4

#TheClimateAndUs #COP28UAE #PathwayToCOP28

How Gen Z are taking on eco-anxiety
bbe.com « 7 min read

n BBC StoryWorks
@BBCStoryWorks

feature presented by

%, What percentage of the world’s emissions comes from the healthcare
industry?

Discover how the climate crisis is a health crisis in
and uncover the incredible solutions helping us adapt in this series.
0.2% 26.3%
35.3%

38.4%

° bbestoryworks
Paid partnership with globalclimatehealthallian5346

-

In 2021, the World Health
Organization (WHQ) declared the
climate crisis the single biggest
health threat facing humanity.

es @
ented by Global Climate & Health Alliance
the brink - it could also be our own health
ection to our planet in #TheClimateAndUs series,

streaming from 31 O

— with Global Climate & Health Alliance

SOCIAL MEDIA

Social Media
Performance

This data is taken from the social media campaign results gained from
posts on Facebook, LinkedIn, Twitter and Instagram.

We are especially pleased to that the engagements
continued to be strong, with roughly 1 in 4 people who
saw the series posts engaging with them.

142.7m

IMPRESSIONS

288Kk

VIDEO COMPLETIONS

25.4m

TOTAL VIEWS (3s)

30.7m

ENGAGEMENTS ACROSS
ALL SOCIAL CHANNELS

2.24m

VIDEO VIEWS AT 25%

6.24m

CLICKS THROUGH
TO THE WEBSITE
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These results are from BBC StoryWorks promotion of your

films across Facebook and Instagram.

We're delighted with the performance of

your films across social media.

20.8m 6.17m 385.4k 58Kk

IMPRESSIONS TOTAL VIEWS (3s) VIDEO VIEWS AT 25% REACTIONS
WATER SRI LANKA FOOD ——— 2 FOOD —— KENYA
The ancient The future of The dairy farmers
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SOCIAL MEDIA

At a glance:

All four of your films
were in the top five
stories with the
highest numbers of
shares across social
media.

Three of your films
were in the top five
films with the
highest numbers of
video plays on the
series website.

Three of your films
were in the top five
film pages with the
highest number of
page visits on
BBC.com.



SOCIAL MEDIA

The leaf helping yam
farmers stop pests

These results are from BBC StoryWorks promotion of your film

across Facebook and Instagram.

We're delighted with the performance of

your film across social media.

3.04m 2.2m 151k

IMPRESSTONS TOTAL VIEWS (3s) VIDEO VIEWS AT 25%

22.6k 2.6m 300k

. CLICKS THROUGH
VIDEO COMPLETIONS ENGAGEMENTS ACROSS TO THE WEBSITE

ALL SOCIAL CHANNELS




SOCIAL MEDIA

[

Captivating audiences

on BBC.com

Your film had the highest number
of video plays on BBC.com in the
entire series, and the fourth
highest number of page views,
growing in popularity from the

8-week stage.

15

Compelling
audiences to react

Your film saw the second highest
number of reactions on social media
across the full campaign, including the
most saves and second highest number
of shares. Audiences wanted to return to
and share your content with their
personal networks.

(Global audiences
reached

Your film saw the most views in
Nepal, Ethiopia and Bangladesh
on social media. Across the
campaign, we saw the most

engagement from male audiences,
and those aged 25-34.



SOCIAL MEDIA

The ancient invention
critical to daily life

These results are from BBC StoryWorks promotion of your film

across Facebook and Twitter.

We're delighted with the performance of

your film across social media.

1.7m SRER 789

TOTAL VIEWS (3s) VIDEO VIEWS AT 25%

523 910k 98.4k

. . . N ACEMENTS Achee  CLICKS THROUGH
VIDEO COMPLETIONS ENGAGEMENTS ACROSS 700 (b

ALL SOCIAL CHANNELS




SOCIAL MEDIA

[

Captivating audiences

on BBC.com

Your film had the second highest
number of page views on
BBC.com in the entire series, and
the fourth highest number of video
plays, with audiences displaying
sustained curiosity.

NOXNOX

Keeping viewers
invested

Your main film was also among the
top five films with the highest average
rate of completions from 25%. Across

the campaign, roughly 1 in 2 people
who watched a quarter of your film on

social went on to finish it.

(Global audiences
reached

Your film saw the most views in
India, Nigeria and Bangladesh.
Across the campaign, we saw the
most engagement from male
audiences, though women often
were more proportionally likely to
click through.



SOCIAL MEDIA

The future of Egypt’s
fisheries

These results are from BBC StoryWorks promotion of your film

across Facebook and Twitter.

We're delighted with the performance of

your film across social media.

1.9m 778k 27.8k

IMPRESSTONS TOTAL VIEWS (3s) VIDEO VIEWS AT 25%

3.2k 852.3k 111k

CLICKS THROUGH

VIDEO COMPLETIONS ENGAGEMENTS ACROSS TO THE WEBSITE

ALL SOCIAL CHANNELS




SOCIAL MEDIA

15

Engaging your
audiences

Your main film had the second
highest average rate of
engagements from impression at
68%, with more than 2 in 3 people
who were shown your film on
social media engaging with it.

NOXNOX

Keeping audiences

invested

Of your four films, this film had the
highest video view time on the
series website, at 1’557, and was

among other strong performers on

the website.

Reaching relevant
audiences

Female audiences accounted for
significantly higher click through
rates than male, proportionally
engaging more with the story.
Your film saw the most views in
Nepal, Bangladesh and India on
social media.



SOCIAL MEDIA

The dairy farmers
securing milk supply

These results are from BBC StoryWorks promotion of your film

across Facebook and Twitter.

We're delighted with the performance of

your film across social media.

6.2m 1.98m 111.5k

IMPRESSTONS TOTAL VIEWS (3s) VIDEO VIEWS AT 25%

11.4k 2.2m 345k

. . . N ACEMENTS Achee  CLICKS THROUGH
VIDEO COMPLETIONS ENGAGEMENTS ACROSS 700 (b

ALL SOCIAL CHANNELS




SOCIAL MEDIA

W

Sparking curiosity
through film

Your social film had the highest
average rate of clicks from impression,
nearly twice the series average. This
shows how audiences were compelled

to click to watch your main film on
BBC.com

[

Captivating audiences

on BBC.com

Your film had the second highest
number of video plays on
BBC.com in the series and was
also among the top five stories
with the most page views.

(Global audiences
reached

Your film remained popular in
Nepal, India and Bangladesh, as
well as those in Pakistan. Across
the campaign, we saw the most

engagement from those aged 25-
34, followed by those aged 35-44.






g Alliance of Bioversity International and CIAT

Adlsece

Watching on the Green Zone stage at -a
captivating series produced by in collaboration with
= R, exploring how the climate crisis affects human health.

Haven't seen our episodes yet? Watch them now! &

UNITE. ACT. DELIVER

a Shah Mahdi

Adapting to changing conditions is crucial for coastal and island
communities facing unique health challenges. Exploring innovative
solutions and sustainable practices can pave the way for a resilient
future. ) !

120

windsongprod - Follow

Qrignal audo

windsangprod

BBC StoryWorks Commarcisl
Productions, came to us with the
opportunity to document the cultural
burnings of the Karuk Tri
iy, CA far o Firm peodu
Gordon and Betty Moore Foundation as
paet of a new series, The Climate and
us

This vital, indigencus practics is now
recogrized by the U.S. Fores! v
4 the groming number

“torgenaraticnal transter of
Knowledgn, intercormectiviy, dunrsity
and harmony”

oQv A

29 fikes

®  Victor Dzau
v

I'm honored to be featured in a film produced for AstraZeneca, by BBC
StoryWorks Commercial Productions, on the importance of working
together across sectors to achieve our decarbonization goals.

see how dairy farmers in Kenya resisted a nt drought:

o
What is the'climate

crisis costing us?

STHECLIMATEANDUS

ORGANIC ENGAGEMENT & CONVERSATIONS

We have seen
excellent organic
engagement with the
launch of the Climate
and Us series.

Thank you to all the organisations and individuals involved in the series who have spread the

news of their film and the series far and wide across social media.

We've seen 290 posts from 227 users with 3.9k engagements, giving a projected number of
impressions of 2.45m. This organic reach from those involved in the series and third party

commentators is a phcnomenal success for the series.

The organic performance of the series hashtag has been used around the world, with the

highest usage in the United States, followed by Italy, Ghana and Nigeria.



@ Global Climate and Health Alliance @GCHAlliance - Dec 22, 2023

Ocean:
+ Replenishing, blue spaces are good for #mentalhealth
@) At the heart of our climate system

° o :
/ Needs restoration.
O a 1 at Find out what the sea does for us & what we can do for herin
I I l ( : #TheClimateAndUs - a series produced for @GCHAlliance by

@BBCStoryWorks
youtube.com/watch?v=Gabtwd...

and Health f ————
Alliance s

& Series information

THE SERIES

The Global Climate and Health Alliance
promoted the series far and wide: ABOUT THE SERIES

The Climate and Us is a series of short branded flims
produted for the the Global Climate and Health Afiance by

the BBC StoryWorks Commercal Productions. Divided into

three Chapters, the serles Lakes you on a Gnemat jourmey

Global Climate and Health Alliance @GCHAlliance - Oct 31, 2023

[ & series of films exploring the urgent health challenges posed by
climate change launches online today:

With COP28 just one month away, # TheClimateAndUs produced for
@GCHAlliance by @BBCStoryWorks explores nexus between Health & CC

across the world to explore the many ways in which a

¢ The GCHA website for the series garnered 8.5k page views i y /
changing climate is impacting people's health and
across the 6 month campaign veelbeng: Soma sed sglore.-

Note, GCHA has ceceived 0o funding from ony of the feotured

oegonisations in connection with this series, and ony opinions

* The GCHA YouTube playlist for the series has had 71.4k plays v ek
indivduatyteriewnd ooné i it.ly/climate
across the films . and solutions ~ bit.ly/climateandus
The secies was prodeced for GCHA by RECSW Commercial Productions
* GCHA continues to promote the series on their social B[B]C]
(9 StoryWorks
Channels. Commerdyal Productions

¢ DrJeni Miller gave the opening speech on Health Day at
COP28SUAE R ) In 2021, the World Health Organizatiogn{WHO) declared.the

PROTECTING RESOURCES climate crisis the single biggest hedlth'th¥eat facing humanity.
The climate crisis is threatening the resources we depend % /

00 for ou A0S - oW €30 Wo Protect our most

* GCHA shared a press release to their network

essential needs?
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Gireat film, recommended to brighten
eVeryone,s morning.
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